
P.isline suroufidlngs and protimilylo envi.otmentalareas are key drtvers when il comes to prlce growlh. Piclu.e laken hotD Creslhavea Estate in Jubiteo Pockot.

Wetre a rhot spott!
Australian propedy research gNnr lvlichael
MBt(rsik confirmed lhat the WhitsUndays was
a real estate "hol spof' '*vhen he aijdres$ed
the inaugliral PRDnationwide Whitsr[]day
Developrnent Lonchean in April.
Addrcssing or/cr 50 gucsts at
PRDnationwlde WhitsuDdav s head olfice at
230 Shutr) Harbour Read. Cannonvale, [4r
tJatuslk said the regicn 'well aDd truly" mel
the criteria for sustained price grouJth which
iocluded:
r A strong rate of saie and re-saie
I Increased investor interest
I llisiDo residentjai and commerciai rerrts
! Linritod supply of ne\/ pr.rp€flies
He said the Whitsundala; was (inderpinncd
by a buoyanl Oueensiiind economy which
continuod to benefii from a rising population
and excellent employmeit prospects
'You read a lot about so-calied hoFspots but
there's no doubt that the Whitsundays meets

all the requirements for long^tc.m growth.'
hc said.
|!1r ],4BtLrsik also painred a pict{re oi ho\.,.the
llhitsu[Cays lvas likely lo look vr'iihin ihe
next 25 years.

The regi.rn was cxf)e(:bd lo hav.+
r 00o,i more dwcllings thaD toda)r
r 40% more people
r 92% of dweliings occupied futl-tirne
I 2.3 a!'e.age ho'.jsehold size
.62&,i detached drvelllngs c{,mpared wilh

78% ioda-v
Mr f,4atusjk said the Vvhilq,rndays had all the
iDgredienti, for price growth r,vhich tui iisted as
r Shoog tou.isi growth
r Proximiiy tc) urbal1 environmcnt
r Lifestylelentedainment facilities
t Pristine surroondings
I Closeness to environmental areas
PRDnationwide Whitsunday plans to hcld
further Whitsunday Develcpment Luncheon,c

on a tegular basis April s event was
altended by deveiopeE, solicitors, va[rers.
surveyors and others wiih an inleresl in the
f)roperty tndustry.
' lhese luncheons aren't aboLrt gell ing real
estaie but updating the locai conlmuflity with
the latest independent ressarch so thEl
people in the industry can Inake informed
decisions, said agency pfincipal
Christie Leot.
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Michael li{atuslk addreJses the Whitsunday
D€vclopm€nt Luncheon

Boost for sales team
PRDnationwile Whils$days powc.house
team ,ust got more powe.ful with the
appointrncnt of h^io sc'nlor sales nEnagor;

Rlc Mlngramm has ioined Ure Whitsunday
Coast tean] as Sales Manager. Before
heading north to ihe tropics. Ric was a
senior nlanaggr for a globai insurer and
has been employed at a senior
managernent levei, specialising in sales,
across a number of indusiries.

After leaving ihe Royal Australlan Navy as
Lioutonanl in '19B6, Ric started his
business carec( ircnically in real cstate in
Vicloria, whore he gaired his auctioreer's
lic€nce and sales accredilation. Ric has a
Masters in ManagerrEnt (Sales Managemeot
& LeadeGhipl from USO. an Advanced
Cortificate in Marketing and ao Advancei
Cer!'ficate in Sales Management, He is an

Aesociste Fellow of the Au$tralian lnstitute
of Management. 'To retunl lo real est3le
ha$ always been an ambitkln and to flIld a
role in paradise i$ beyond tleliel" says Ric
who is an a'Jid scuba diver, lisherman and
motor cycle rider.

Wayne Singleton has been appointed
Olfice Manager of PRDnaiionwide
Hamitton lsland- Wayne slarted lviih the
crrnpalry five years ago - his first ioray
into real estaie - aDd is an active resid€nt
and iavesior on tho islaDd. Wayne is also
Nlrmtler One Salos Person throughout
Australia for thc PRD[ationwide franchise.
"Wayne is taking on a loade$hip and
ftanageltent role and will ced€inly take
our business to ihe next le\€l on the
island." says agensy principal Christie Leet.
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Area Characteristics
Cannonvale remains a popular investment hotspot with locals. With three shopping centres and
supermarkets, two schools, a beach with a swimming enclosure and the majority of the publrc facilities,
it is definitely the most convenient spot to live for Whitsunday locals. There are currently just under
2,500 properties in Cannonvale, with several new land subdivisions and townhouse developments
under construction, which will increase this number further. Rental properties are desoefatelv needed.
as vacancy rates are at a record low ol approximately 1%.
Housing Ma;ket

Purchasst Origins Cannonvale
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Cannonvale House Price Points
9ix months ending Jun€-05

Cannonvale Unit Price Points
Six nonths ending Jun*Oo
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The median price of a house in Cannonvale, for the six months to June 2006, was 9422,500. Over this period,55 houses were sold,
ranging from $310,000 for a three bedroom cottage on Shute Harbour Road, to $3.95m for a five hectare property on Border Drive. The
house that was sold for the median price of $422,500 is on Valley Drive and was sold in April 2006 to a local investor. lt is situated on an
800m'? block and features three bedrooms, two bathrooms and a single garage. Looking at the Price Points Graph, below right, it can 6e
seen that houses in Cannonvale are spread across a broad range of price brackets. Ot the 55 sales made,25 of them fell between
$350,000 and $449.999.

Cannonvale House Sales Cycle
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Unit Market
The unit market in Cannonvale has traditionally been dominated by units on Eshelby and lsland Drives, and this is indeed the location
where the highest concentration of units can be found. The past year has seen many changes in price in this lower end of the investment
market, as savvy bUyers snap up properties during this climate of historically low rental vacancy.
There were 25 units sold in the six months to June 2006. which resulted in a median price of $215,000. The 25 units sold ranged in price
from $170,000 lor a one bedroom unit on St l\,4artins Lane, to $590,000 lor a large two bedroom unit at Careening Cove on Cannonvale
Beach, The units that are sell ing around the medran price are the units that are producing the best capital gains for their vendors. As an
example, units in the Whitsunday lvlews, and Whitsunday Gardens complexes are currently sell ing lor over $200,000. In 2002 - 2003, they
were worth less than $100,000. These price rises result in capital growth of approximalely 25/" p.a. The highest capital groMh for a unit rn
Cannonvale this half year was for a unit ln the Whitsunday cardens, last sold in February 2003 for 996,000, sold again in April 2006 for
$212.500. This equates to 28.6% capital growth per year for 3 years.

Cannonvale Unit Sales Cycle
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Townhouse Market
In the six months to June 2006, there were one third more townhouses sold than unrts. From 39 townhouses sold, the median price was
$290'000. This was $8,000 less than in December 2005. In December 2005, there were a number ot more expensive sales made.
including The Grove and Baybreeze, which caused the median price to rise. There have been fewer sales at the top end ol the range this
half year, causing the median to reduce by 0.25%. over five years, townhouses in Cannonvale have shown exceptional growth in median
price, lncreasing at a rate of 30.9% per year.
The lowest price paid for a townhouse in the six months to June 2OOO was $192,000 for a Blue Water Vitla on pandanus Drive, The highest
price paid was $610,000 for a Tides on Whisper townhouse, sold in January 2006.
Townhouses continue to be a popular alternative, and represent a compromise between, houses and units. Townhouses otter the security
of being part of a community while stil l maintaining some garden space, and usually ofler addttional lifestyle benefits such as pools.
recreation areas, barbecues, patios or gardens.
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Cannonvale Townhouse Saleg Cycle Cannonvale Townhouse Price Poinls
Stt n onlhs eding Jun .6
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Land Market
Land prices in Cannonvale have risen dramatically in recent times. For eight years prices were relatively stagnant, but in early 2OO4 prices
started to rise as the supply of land reduced. In the second half of 2004, lard supply increased, ard accordingty, prices dropped a liftte.
since the end ot 2004, as supply has gradually decreased each year, prices continue to rise in proportion.
In the six months to June 2006, there were 16 land parcel sold in Cannonvale, with a median price of g226,500. The median tor this penod
is the average price ot the two middle sales. In June, $225,000 was paid lot a 2 % acre block on Paluma Road and in January, S228,OOO
was paid lor a 982m'?block on Wrlls Court. Half ol all land sales made in this period were between $2OO,OOO and $249,000. The lowest
price paid this year was $175,000 tor an 81 1m, block on Tropic Boad. The highest price paid was g1.2m for a i .9 hectare btock on Border
Drive which was purchased in addition to the house next door.

Cannonvale Land Sales Cycle Cannonvale Land Price Points
Slx monrh. ending June.06
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Oevelopment
We have seen prolitic development in Cannonvale lately, with the opening of the Centro shopping centre, the subsequent installation ol
traftic Iights and the opening of the final tenancies o, Harvey Norman and the United servrce station and car wash. Road works are
underway on the rest ol Shute Harbour Road as well, with resurfacing completed in the direction of Proserpine and road widening, school
lus stop upgrades and tralfic lights being installed at lsland Drive. Bi-Lo has completed its transition to Coles, with a huge facelift and
:xpansion and the car park is being revitalised with shade sails on the way. The total Whitsunday Shopping Centre refurbishment is an
ESmillion project. Another Cannonvale site has been approved for development of an upmarket homemaker centre to be called Whitsunday
leel Plaza on a block adiacent to Centro. Cannonvale will soon be the frontrunner in shopping experiences in the Whitsundays with so
nany choices.
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